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McDonald's separate ve supply channel
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Mconid to roII out

‘Breakfast Menu’ in
more outlets

Plans to add 30-40
restaurants a year

Gopal Medi. ahmedabad

MeDonald's India explores option
of launching its new offering
‘Breakfast Menu' in its more out-
lets in Mumbai and Delhi. Cur-
rently, it serves this product at its
5 restaurants in Mumbai and 4
restaurants in Delhi.

"Breakfast Menu was launched
by the company in November,
2008. Now, we plan to make it
available in more outlets in a
phased manner: By the end of the
third guarter of 2010, we will
make it available in more restau-
rants, but we have yet not decided
that in how many restaurants or
cities the product would be
launched,” said Abhijit Upadhye,
director, supply chain and menu
management, McDonald's India.

"Vegetarian Breakfast Menu
will include veggie McMuffins,
Spinach McMuffins, Hot cakes
and other food items. This will
require investment of around
Rs10 lakh per restaurants. Non-
vegetarian Breakfast Menu will
also be rolled-out," he added. Gu-
jarat and Madhya Pradesh mar-
ket are 2 states where vegetarian
items are in demand. 65-70% of
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sales in the Gu-
jarat is generat-
ed from vegetar-
ian offerings
against national
average of 55
60%..The com-
pany has 8 out-
lets in Gujarat.
McDonald's India currently
has operations in 30 cities with
around 167 outlets and plans to
add 30-40 restaurants each year.
Setting up of a new outlet re-
quires investment of around
Rs2.5-Rs3 crore.

™ Abhijit
Upadhye

*Hum Dono Hai
Alag - Alag' to
segregate veg &
non-veg food

McDonald's India has
launched a new awareness
initiative "Hum Dono Hai
Alag-Alag' to highlight the
clear segregation between
vegetarian and non-vege-
tarian products, production
lines and process across its
restaurants. It highlights
firm's well structured
processes designed for
effective fulfilment of cus-

tomers' requirements.

the  MecDonald!"
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Popularity of non-veg fast
food i mcreasmg in Gujarat

Chitra Nair | tnn

Ahmedabad: Given Gujara-
tis' preference for vegetarian
fare, McDonald’s India was
apprehensive about launch-
ing their Chicken Nuggets in
the city. But there was a sur-
prise in store for them.

“In fact, we were surprised
to see the popularity of our
non-vegetarian products in
Gujarat. Chicken nuggets,
which were introduced after a
lot of consideration, became
an instant hit across all our
restaurants,” said Abhijit Up-
adhye, director, supply-chain
and menu management of
McDonald's India.

When it comes to burgers
and French fries, Amdavadis
leave behind the rest of the
state. This was revealed in the
customer survey by McDo-
nald’'sIndia. The city is closely
followed by Vadodara and
then Surat. The company has

Abhijit Upadhye, director,
supply-chain and menu
management of McDonald's India

eight outlets currently in the
state.

Among new products,
McDonald’s will introduce its
breakfast menu across its 160
restaurants in the country in
mid 2010. “The breakfast is at
the testing level and is being
served at five restaurants in
Mumbai. If everything falls in
place, we will introduce it in

Prepared by Torque Communications

other outlets by mid 2010, "Up-
adhye added. The menu in-
cludes Veggie McMuffins,
Spinach McMuffins, Sausage
McMuffins, vegetarian and
non-vegetarian platter.
Currently, McDonald’s fa-
voured products, French fries
and potato wedges, are made
at McCain Foods in Mehsana,
the potatoes for which are pro-
cured from Deesa and Kheda.
“Quality is not given
enough emphasis in our coun-
try. A lot needs to be done in
the area of refrigeration. Fro-
zen foods often come with ice
crystals, which is a clear indi-
cator of something having
gone wrong somewhere in the

. supply-chain. Our distribu-

tors ensure that our products
reach outlets in the most hy-
gienic form,” Upadhye .f:dded.

{(The writer had visited Mum-
bai on July 21 on an invitation
by McDonald's India)
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