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THE WORLD'S LARGEST FOOD SERVICE RETAILER KICKS OFF ITS 10 YEARS' CELEBRATIONS IN PUNE

McDonalds plans to open 20 more restaurants

Nlnllmﬁnshclnudlm

McDonald's, the world's largest food
service retailer, is planning to open an-

other 20 restaurants in Pune city in the
next three years.
The chain currently has 10 restau-

rants operational in Pune. Speaking to

reporters while kicking off its 10 years’
celebrations in Pune, Amit Jatia, man-
aging director Hardcastle Restaurants
Private Limited and joint venture (JV)
partner, the western region franchise for
McDonald's, said, “We currently have 10
restaurants in Pune and will reach 30 in
the next three years with an additional
investment of Rs60 to 75 crore.” -

The company has already invested
Rs50 crore in Pune in the last 10 years.

Hardcastle and McDonald'sare intoa
50:50 joint venture for McDonald's for
western and southern Indian states. On
anaverage, McDonald's gets 10 lakh cus-
tomers every month in Pune. The com-

(From [eft) McDonaId's chlef happlness officer
Ronaldmnonald‘s and MD nndivpartner

pany has 185 restaurants in 44 cities
across India catering to 5 lakh customers
every day. Globally, McDonald's is pres-
ent in 119 countries with 33,000 restau-
rants.

“Overall we are planning an invest-
ment of Rs100 crore with a target of
opening 30 restaurants every year,”
added Jatia. The cost of opening one

demand, we would start
exportmg bulk quantities,” said

restaurant is about Rs3 crore, The com-
pany would also hire over 1,000 people in
Pune in the next three years.

“Most of our raw materials are
sourced through backward integration.
We have plans to increase capacity at
most of these outsourcing units by 25 to
30% in the coming days,” he added.

All these suppliers cater to McDon-

Expmstomdtlew

i Pune-based com-

£ exponthe same to McDonald'sin
the Middle East. “We have begun
~ atest run and depending on the

ol alreadybemgswrfg& m

Sohel Shikari, CFO and vice .
president, strategic planning,
~ Preferred Brands Intemational
- which owns the Tasty Bite brand.
 In India, the company
manufactures 600 tonnes of
piza puffs each year, Potato
tikkis to the mdmm market

India.

ald's on the national level, As part of this
expansion plan, the capacity of Taloja-
based Vista Processed Foods Private
Limited, which produces vegetarian and
chicken patties, is in the process of be-
ing hiked by 30%.

. While buns are sourced from Cremi-
ca in Khopoli, all milk and milk-based
products come from Baramati and iced

- To counter allegations of
- McDonald's food being of
~ junk variety and high on

calories, the company
plans to print the calorie
quantity on every wrapper

lettuce is taken from both Pune and Ooty
based on the seasonal changes.

“McCian Foods Limited, the compa-
ny from which we are sourcing our
French fries has invested nearly Rs100
crore in a new facility at Gujarat, pro-
ducing 20,000 tonnes of potato-based
products,” he added.

With a lot of allegations of McDon-
ald’s food being of the junk variety and
high on calorie count, the company now
plans to print the calorie quantity on
EVEry Wrapper.
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Celebrang happiness
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McDonald's India celebrated its 10th year in Pune on Friday. Present
forthe celebrations were Amit Jatia, MD McDonald's India (West

Ees.

PAVAN KHENGRE

and South) and Mohansingh Rajpal, mayor,
who unveiled the 10-year Celebration in
Punelogo. McDonald's opened its first
outlet in October 1996 in Delhi and
Mumbai, and it took four years before
in launched in the city and has, over
the past decade, established itselfas
one of the leading fast food joints in
g India, with nine outlets across Pune
alone. McDonald's India also
plans to increase its presence by
threefold within the next three
years and hire over 1000 employ-

Amit Jatia
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On decade completion McDonald’s to expand in the City
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McDonald’s achieves
10-yr m||estone inPune

REPORTER
reporters@sakaaltimes.com

Pune: McDonald's, the
worlds leading food service
retailer with 31,000 restau-
rants worldwide, on Friday
kicked off celebrations to
mark the successful comple-
tion of 10 years in the city
with a reinforcement of its
commitment to grow its
presence in the city.

To celebrate the occasion,
McDonald’s will be rolling
out a series of grand promo-
tional and marketing offers
in the coming weeks with
exciting mega bumper gifts
to be won,

McDonald, which serves
aproximately 10 lakh cus-
tomers monthly in Pune,
plans to triple the number of

restaurants in the city with
a planned investment of Rs
60-75 crore over the next
three years.

McDonald's . currently
serves the city with 10 res-
taurants and has plans to
increase the number of out-
lets to about 30-35 in the
next three years. They are
also planning to invest in
the supply chain to keep up
with the pace of restaurant
growth. Their plan is to hire
at least 1,000 employees in
the next three years.

Amit Jatia, MD and JV
Partner McDonald's India
unveiled the McDonald's
'10 year Celebration in Pune'
logo. “Pune is a growing and
rapidly evolving city and
these 10 years in Pune have

been tremendous,” he said.
Sakal Times

BIG MAC: Amit Jatia, MD, McDonalds India, West & South
unveiling the new McDonald’s India Celebration 10 years logo
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McDonald’s
to hire 2,000
employees

Pune: Global fast food chain
McDonald's has chalked out |
ambitious plans to expand its |

presence in the city and is pro-
jecting a 30 restaurants base in

the next three years. The chain |
would at that stage employ

2,000 employees.

Amit Jatia, managing direc- |
tor of Hardcastle Restaurants
Pvt Limited which has the sole
franchise for McDonald's in

South and Western India, told
media on Friday that the restau-

rant chain — 12 sirong now —

serves one million customers in
the city every month. “This in-

dicates a need and scope for us

to be present in more locations
in Pune and we are taking steps

IN EXPANSION MODE

to respond to the market indi-

cations,” Jatia said. The com-«

pany will invest close to Rs 60
crore to reach the intended
number, he added.

Jatia was talking to media
on the sidelines of a function to
mark ten years of presence for
McDonald’s in the city. In past
10 years, McDonald's has seena
remarkable increase in number
of footfalls and has witnessed a
strong double digit growth. The
footfalls itself has shown a
growth rate of approximately
25-30 per cent increase year on
year, Jatia said. In addition to
the regular formats, McDonald’s
has started a drive-through
restaurant and a petrol station
alliance. v
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McDonald s hits on recipe to deal with inflation in India

Pune, May 28: Here are
some lessons on how to beat
inflatiop in India. Only that
these lessons come from an

Fast food retailer McDon-
ald'sIndiasaysithashandled
food inflation and not raised
prices when everyone else
was struggling to cope with
| Spiralingprices.
_ “TheMcDonald'srecipeto
keep the right side of the
menu card stable and not
raisingitishyfocusingonthe
supply chain and building
backward linkages. Elimi-
nating the middle-men, in-
takingout cost outof thesys-
‘tem,” said Amit Jatia, MD &
JV partner, McDonald's In-
dia(westand south).

Latest commerce and in-

dustry ministry data states
thatinflation inthe food arti-
cles group was at 16.23% in
the week ended May 15, 2010.

Jatia points out that in
September 2008 when every-
ane else was struggling and
food inflation was  at
16% - 17%, McDonald's was-
not affected at all. Instead
they went ahead and slashed

prices of their extra-value

mealsfromRs110toRs85.
Since then McDonald's
has not only kept prices
down, it intends to keep it at
this levelfor as long as they
cansothatcustomerswalkin

restaurants in 44 cities and
feeds five lakh customers
everyday. Critical to main-
taining the price level is the
backward linkages McDon-
ald’s has builtover thelast 14

vears. Jatia said they elimi-
nated the middle-men and
sourceddirectlyfromsuppli-
ersandhelpedthemgrow.
McDonald's  constantly
cuts waste, gets more from
existing resources and there
isaconstantdrivetoincrease .

m»mummmmmmm
mdwttvim “All this re-
tsontof thasyst

v!dhasmmnnesnt cheesea
year, Tasty Bites supplying
over 600 tonnes of puffs, 8,000
tonnes of vegetables and
chicken processed at Taloja
by VistaFoods,

MeCain India has invest-

ed Rs 100 crore in developing

special variety of potatoes
grown by farmers in Gujarat
that go into making french
fries, iceberglettucefrom Es-
sar Farms, Agriflc of

Agrifloara
Ooty, Meena Agritec in Delhi
and Nainital, buns from
Cremica Industries Taloja
and Noida, sauce from Mrs
Bector's at Ludhiana, bread-
ing from EBI Cremica Pun-
jab. chldm ﬂ’um ‘Venkys

A otal

be.en.avhs up," he pointed

McDm&ld's national sup-

,.|_;|-\__._1M

m]xﬂ:om&mﬂthod Ghazi-
abad, with logistics and djs-
tribution  for

Iuduauyﬁnmhmamaﬂpm—

All of them have grown
and from being near100%
suppliers to McDonald's
they are now encouraged to
provide only around 50% of
their ‘products to
McDonald's, Inthenextthres
to four years, McDonald's
willbeadding30 restaurants
and investing Rs 100 crore a
year,"” said Jatia. McDonald's
hastakenalongtime, around
12 years since its launch in
1996, tobreak-even and make
profits.
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McDonald’s celebrating 10 years
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McDonald’s celebrating 10 years
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Ronald McecDonald's — Chief Happiness Officer and Mr. Amit Jatia, MD & J\W

FPartner McDonald's India (Weaest & Sauth) 190
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McDonald’s chief junks fast food myths

 AMIT JATIA

he American fast

food giant Mec-

Donald’s has com-

pleted 14 years in

the country, and a
decade in Pune city. In these
years the multinational fast
food chain has grown tre-
mendously. Howéver, the
concept of ‘fast food’ has not
been untouched by its share
of controversies. While the
companies have often been
blamed to have triggered
‘fast food culture’ in the
country and made children
obese with their ‘unhealthy
food” Managing Director,
McDonald's India (West and
South), Amit Jatia in a con-
versation with Shashwat
Gupta Ray, not only charts
the fast food MNC’s journey

in the country till now, but

also clarifies his stand on
allegations like promoting
‘unhealthy' food habits.

‘We have seen a phenom-
enal growth for us in the last
14 years. We run 185 restau-
rants across the country. We
employ almost 7000 peo-

ple, majorly youngsters. We &
\»made investments worth

Rs 1,000 crore between our
supply chain and restau-
rants. We have created a
huge impact on the agricul-

ture community, livestock
sector and dairy.

especially

offered by McDonald’s,

is that they are junk food

and promoting obesity

amongst children. Do you
7

No. Food habit is directly
linked to individual lifestyle.
One can eat anything. But
if there are no exercises to
burn the calories, the fat is
bound to accumulate. What
you eat and what you do

thereafter is directly linked .

to healthy living. More-
over, we never claim to be
a full square meal, It is still
a snack. It is to be had with
your loved ones for enjoying
leisure time.

What about the fat con-
tents in the food that your
company offers to the
customers?

‘We have made conscious
efforts over the years to re-
duce the fat content in the
food items we sell. One ice
cream cone sold by us con-
tains only three per cent
fat in comparison to 10 per
cent in the cones available
in the open market. Our
slice of cheese is . equiva-
lent to a glass of cow’s milk.
The wrap bread used
for dishes like paneer or
chicken wrap, is made of
multi-cereal grain, which is
extremely healthy. What we
feel is balanced life style is
important.

Wben you are hllﬂu

bout improving farmers’
Ilve.s, what changes have
happened?

For our French Fries, we
need tonnes of special va-
rieties of potatoes. Farm-
ers in Gujarat are growing
2,000 tonnes of new breed

of potatoes, which is al-

most entirely’ consumed by
McDonald’s India for mak-

ing French Fries. Dynamix -

Dairy Industries in Baramati

near Pune provides us with
the huge amount of milk
we need to produce cheese.
Earlier, excess milk was get-
ting wasted. Now, Dyna-
mix collects the milk from
nearest collection points
for us. We have invested
Rs 100 crore in Gujarat for
potato processing. Farmers
are making more money
than before. Milk suppliers
are happy. We require 200
tonnes of cheese and almost
3,000 tonnes of potatoes for
French Fries.
What about quality of
your non-vegetarian seg-
ment? ¥

We have implemented
best practice in terms of
livestock. This includes us-
ing the appropriate feeds,
reduce the excess use of
pesticides and drugs, an-
and  completely

‘We have proper cold stor-

age for the large post-har-

vest man Special-
ly developed cold storage
trucks are used for trans-
porting the raw materials
like lettuce, cheese and po-
tatoes etc from field to store
to retail outlet. Everything
is stored under controlled
temperature.

‘When you entered India,
what were the specific

McDonald’s has continu-
ally adapted to the custom-
er’s tastes, value systems,
lifestyle, language and per-
ception. Globally McDon-
ald’s was known for its ham-
burgers, beef and pork burg-
ers. Most Indians are barred
by religion not to consume
beef or pork.

To survive, the company
had to be responsive to the
Indian sensitivities. So we
came up with chicken and
fish burgers to suite the In-
dian palate.

India has a huge popula-
tion of vegetarians. To cater
to this customer segment,
the company came up with a

completely new line of veg-
etarian items like McVeggie
burger and McAlooTikki.
The separation of vegetar-
ian and nunwegetanan sec-
tions is mai 1ed

Punanuuﬂnﬂ
has been

very good to
us. We have
completed 10
years now. We
plan to take up
our existing 12
units in Pune
region to 30

in next four
years. This
means we

are here fora

long run.

We believed in the in-
dications fiom customers.
We understood we are on
the right track. Year on year
we :ould see the numbers

_out the various stages start-

ing from production to car-
riage, storage and final serv-
ing to customers.

Over the years we have
studied the people’s tastes
and preferences and made
necessary modifications
in our menu, We have in-
troduced new items every
three years. We serve 18
crore people in a year that’s
the impact McDonald’s has
in India. First one decade
was tough. We made huge
investments worth Rs 1000
crore to set up our infra-
structure for the future de-
mands. It is only a couple
of years ago we touched the
break even point. Now we
have started making profits.

initial setbacks,

qutuybukP

We were getting
more customers.

is your observation

market?

¢ market has been
vew;:g?d" ’F-"!s' We have
completed 10 years now. We

i
7,600

people, Wge have recruited
freshers and trained them
to grow as managers. We
plan to take up our existing
12 units in Pune region to 30
in next four years. It would
need an investment of Rs 60
crore and generate 1,000 ad-
ditional jobs. This means we
are here for a long run. We
hope to get the same over-
whelming response and af-
fection from our custo)
in the future also, as we have
been getting for the last 14
years. We want to carry for-
ward our India success story
much beyond.
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McDonald’s to increase no of restaurants in three years
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McDonald’s celebrating 10 years completion in Pune
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McDonald’s completes 10 years in Pune
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McDonald’s to increase number of restaurants in three years
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